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WE’RE LOACOM, A CAUSE-
BASED MARKETING AND

COMMUNICATIONS AGENCY
THAT WORKS WITH

CHANGEMAKERS TO TELL
STORIES, BUILD MOVEMENTS,

AND BETTER THE WORLD.
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WHAT WE DO
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O U R  S E R V I C E  O F F E R I N G S

We weave together
powerful stories and
messages to influence,
inspire, and activate
audiences. Offering a
combination of digital
marketing, social
media, media relations,
and communication
services, we will
capture the interest of
your followers and
provide a message
they can connect with.

STORYTELLING

STRATEGY

EXPERIENCES

MOVEMENTS

Advertising, blogging, brand
development, content creation,

email campaigns, graphic design,
product marketing, PR, social

media, videography, web design

S T O R Y T E L L I N G



WHAT WE DO
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O U R  S E R V I C E  O F F E R I N G S

STORYTELLING

STRATEGY

EXPERIENCES

MOVEMENTS

Campaign plans, community
engagement, capital fundraising,

facilitation, capacity building,
corporate philanthropy, eco & social
business development, e-commerce,

facilitation, organizational
development, strategic planning,

partnership strategy

S T R A T E G Y

We organize your most
powerful assets, ideas,
and partnerships to
help activate your
people. We will work
with you and your team
to ensure effective use
of your organizational
and financial resources,
from business planning
to corporate giving to
how you communicate
with your followers.



WHAT WE DO
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O U R  S E R V I C E  O F F E R I N G S

Designing, marketing,
and producing virtual
and in-person events is
what we excel at – it’s
part of what kickstarted
LOACOM many years
ago. By tapping into our
‘LOA ecosystem’, you
can raise funds, raise
friends, and turn
followers from passive
bystanders into active
ambassadors. Our
events run the spectrum,
from large festivals to
workshops to casual
mixers, and beyond.

STORYTELLING

STRATEGY

EXPERIENCES

MOVEMENTS

Conferences, event ideation,
event marketing, networking &

mixers, workshops,
entertainment, event production,
festivals, webinars, sponsorships,

volunteer management

E X P E R I E N C E S

https://loacom.com/company/#our-story!loading


WHAT WE DO

We craft campaigns
with an eye towards
sustainability,
community, and social
justice. Our campaigns
utilize the latest in
digital communication
technology, old-school
community organizing
tactics, and a fresh
blend of virtual and on-
the-ground strategies
to motivate and
activate.

M O V E M E N T S
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O U R  S E R V I C E  O F F E R I N G S

STORYTELLING

STRATEGY

EXPERIENCES

MOVEMENTS

Advocacy campaigns, movement
messaging, campaign 

messaging and planning, partnership
development, influencer outreach, voter 

engagement, community building,
member & customer activation



 VISION

OUR FUNDAMENTALS

A better world with every interaction.

We are strategic.      Critical thinking and

innovation are deeply seeded, alongside

adaptability and fluidity.

We are connectors.      We seek diversity,

interaction, and the desire to grow

networks across all the colors of the human

family. Fundamentally, we love people.

We believe in the strength of diversity, 

and push ourselves to create inclusive

environments both inside and outside our

immediate ecosystem.

We give back.     We believe in altruism

and leveraging the power of business to

build a better world.

We are optimists.     We live and work

passionately, maintain positive

relationships, and strive for abundance and

levity of mind and spirit.

 MISSION
To cultivate, connect, and activate ecosystems of changemakers committed to

building vibrant communities and nurturing a thriving planet. We do this by

executing dynamic marketing, communications, and campaign strategies.

VALUES

We honor the feminine.     and the value of

nurturing and being nurtured. We prefer

hugs to handshakes.

We are rooted firmly in the earth a.              

and believe deeply in the resilience of our

local and  global community. 

We believe in regeneration.    

 ‘Sustainability’ alone is inadequate to

address the global challenges facing

humanity. We must design all of our

systems and processes to regenerate

ecosystems and human society.

We are grateful.      We do not take for

granted how lucky we are, and live each

day knowing that others are not so

fortunate. We recognize the privilege of

having access to resources that facilitate our

success, and aim to use these for the

betterment of all.

(LOA). What we believe and how we act

manifests in countless and untold ways.

We are strategic.

We are connectors.

We believe in the strength of diversity

We give back.

We are optimists.

We honor the feminine

WE ARE PROUD TO PUT OUR VISION, MISSION, AND

VALUES AT THE FOREFRONT OF THE WORK WE DO.

We are rooted deeply in the earth

We believe in regeneration.

We are grateful.

We abide by the Law of Attraction 

action
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OUR FUNDAMENTALS

B Corp is to business what Fair Trade certification is to

coffee or USDA Organic certification is to milk. B

Corps are for-profit companies certified by the nonprofit

B Lab to meet rigorous standards of social and

environmental performance, accountability, and

transparency. LOACOM became a certified B Corp in

2019 and a Social Purpose Corporation in 2021.

1% for the Planet is an international

nonprofit that works with for-profit

companies to support environmental

organizations and their initiatives.

LOACOM has been a member of 1%

for the Planet since 2014, contributing

at least 1% of our annual gross revenues

to conservation nonprofits including

International Bird Rescue, Community

Environmental Council, Outdoor Afro,

White Buffalo Land Trust, and others.
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HOW WE TALK
We speak in a conversational, affirmative, first-person tone.

We embrace and utilize we and our while making bold,

creative statements that lean into emotion and expression. 

We don’t speak in a corporate-forward tone or context. We

believe in connecting and building relationships so we write

and speak casually in a way that is understandable, engaging,

and inclusive.

Utilize words and key messaging such as changemaker

(noun), change-maker (adj., verb) social impact, better

world, activate, action, connect, cultivate, cause-based,

movement building/builder, ecosystem, climate,

environment, inclusive, diverse, community, and impact. 

THE LAW OF
ATTRACTION
LOA represents the belief that positive,

intentional actions and thoughts

committed by individuals and groups will

create and attract more of the same. The

Law of Attraction is fundamental to our

business model and the way we lead our

personal and professional lives. By working

hard and sprinkling in some LOA love, we

know we’ll succeed. 

To activate the LOA, we pursue the

following steps with our colleagues, clients,

and friends:

Be clear about what you are seeking 

Write down what you are seeking

Give voice to what you are seeking

Open yourself up energetically and physically to

desired outcomes

Be exactly who you are with a healthy dose of

self improvement at all times

Design interactions with everyone within the

LOA ecosystem to invite opportunity

Set intentions for your work, your interactions,

and your life

Be grateful 

08



BRAND GUIDE

#D66B5B #425764 #FFF4EC #000000

Logo can be used in any primary brand

color, and is never abbreviated.
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WE EMBRACE INFLUENCE FROM MOTHER EARTH AND INCORPORATE
PRIMARY, EARTH-TONE COLORS INTO OUR MARKETING STYLE FOR
SELF-PROMOTIONAL CREATIVES (LIKE THE SKY-BLUE COLOR YOU

SEE ON OTHER PAGES OF THIS MARKETING GUIDE).

Proxima Nova Regular
Header Text

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Garamond Pro Regular

Body Text

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz



AP STYLE

THE TECHNICAL STUFF
C O M M U N I C A T I O N  S T Y L E  I N D E X

For LOACOM copywriting and content

practices, AP Style is the standard to

apply. AP Style directly reflects copy style

in the brand guidelines.

HEADLINES
Headlines in creatives are in all-caps style

per the brand guidelines:

STORYTELLING

OUT FUNDAMENTALS

Articles: a, an, the

Conjunctions: and, or, but

Prepositions: in, on, for, up 

Better World Strategies

Better World Strategies for Businesses

We are proud to put our vision, mission, and

values at the forefront of the work we do. 

Formal, official headlines are written in Title Case

formatting, capitalizing every word in a headline or

title except for articles, conjunctions, and prepositions.

We rely on AP Style Title Case copy formatting for

press releases, proposals/invoices, contracts, etc. 

If clients do not have a copywriting or communications

style in their brand guidelines (i.e., only color palette),

we refer to AP Style standards. 

Body text is written in AP Style Sentence Case

formatting. 

OXFORD COMMA

Bring a pencil, notebook, and backpack. 

The Oxford comma, or Serial comma, is the final

comma in a list of three things or more. We use the

Oxford comma as a standard practice. We frequently

use Grammarly, a cloud-based typing assistant, that

flags the Oxford commas as a standard inclusion. 
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https://www.apstylebook.com/


NUMBERS

THE TECHNICAL STUFF
C O M M U N I C A T I O N  S T Y L E  I N D E X

Unfortunately, nine of the 12 eggs were cracked. 

Numbers starting a sentence, regardless of single or multi-digit, should

always be spelled out

Nine of the 12 eggs were cracked. 

Twelve eggs equal a dozen. 

Numbers rule according to AP Style

Numbers zero through nine must be spelled out in a sentence. Double-digit

and greater numbers can be numerical. 

OTHER COMMAS

Incorrect: The dog is well-trained, and good-

natured. 

Correct: The dog is well-trained and good-

natured. 

Commas before and when not in the context of

connecting two independent clauses or a list of

items/things should not be used. 

CITATIONS AND CITING SOURCES

APA, MLA, and Chicago citation styles are the popular

and official styles for citing sources and resources for

businesses and publication purposes. For white papers

and reports, we will comply with APA Style citations.
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LOACOM is always written in all-caps style per brand guidelines.

LOACOM is used on official documentation and when referencing or

speaking on behalf of the company.

LOACOM is used for self-promotional purposes.

LOACOMis the standard on all written materials.

LOACOM Social Purpose Corporatkkk ion is used as an optional operative

of the business identity for specific occasions (government documents,

government relations, permits, etc). 

LOA is an abbreviation of the name that can be used in casual business

conversations from staff member to client, or staff member to staff member.

LOA is an abbreviation for the phrase/philosophy for the 'law of attraction'.

LOACOM 

LOACOM

LOACOM 
LOACOM

LOACOM Social Purpose Corporation 

LOA 

LOACOM, LOA, AND
VARIATIONS OF THE NAME

508 E. Haley St. Santa Barbara, CA 93101

805.886.0355  |  www.loacom.com

info@loacom.com


